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1. SUGAR REDUCTION

B

87% OF APAC CONSUMERS
actively moderate their

sugar consumption.
GLOBALDATA, 2020

—%

55% OF ADULTS | IN CHILE 37%
IN THE US OF ADULTS

want less sugar in their diet | see low sugar content as a
Mintel, 2021 top factor when buying food

Mintel, 2021
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2. MAINTAINING CREAMY CHARACTER IN PLANT-BASED
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3. GOING ALL-NATURAL
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https://sensientfoodcolors.com/en-ap/dairy/3-ways-manufacturers-can-achieve-healthy-ice-creams/
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